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Visual identity guidelines

Key Elements

ABB' | OGO

Applications for alternative backgrounds 2 Fig 8.
Should it be necessary, the logo can be placed

upon a picture background. Care should be taken in

creating enough contrast between the logo and its

intended background.

Fig 8. Logo positive on low density background.

Fig9. Logo reversed on medium density
background.

Fig 10. 2 colour Logo positive medium density Fig 9.
background.

Fig 11. 2 colour Logo reversed on high density
background.

Fig 10.

Fig 11.

Quality Accredited
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Visual identity guidelines

Key Elements

ABB' | OGO

Minimum size
The logo should never be used on any material at
sizes less than the minimum size*.

Unless previously agreed by ABBE, CMYK/white
logos should be set with a width of at least 25mm.

Unless previously agreed by ABBE, black logos
should be set with a width of at least 25mm.

The logo contains fine type. If it is reproduced at a
small size, a .144pt positive trap may be applied to
the text if the logo is placed on a background.
Please contact ABBE for further details.

*These specifications are designed to provide the
best possible logo reproduction, however printing
methods, intended stock and display criteria should
also be taken into account when determining the
correct minimum size.

The exclusion zone
The exclusion zone provides space around the logo,
to allow for correct viewing.

The exclusion zone is equal to the Cap Height of the
ABBE acronym

ABBE

Quality Accredited

CMYK - 25mm
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Key Elements

ABB'- LOGO

Fig 12.
The logo must be used correctly and consistently in
all applications. Incorrect use will compromise and ABBE x
weaken the ABBE identity and what it stands for.
Quality Accredited
Never alter the logo in any way.

The logo is unique, so it is important that you never Fig 13.
leave out any of the composite elements or use them
separately, see Fig 12.

Never stretch or distort the logo in any way,
see Fig 13.

Never use colours which are not specified in the
primary colour palette as these are an integral part of
our identity, see Fig 14.

Never alter the spacing of characters within the logo, ABBE
see Fig 15. ( x

Quality Accredited

Fig 14.

Never display the logo at an angle. It should always
appear in the horizontal position,

see Fig 16.

Fig 15.
Never use another typeface within the logo,
see Fig 17. B B E
Never use the logo on any background image or ‘ kl. Accredited
graphic that makes it illegible, Quality Accredite
see Fig 18.

Fig 16.

Fig 17.

Quality Accredited
Fig 18.
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Key Elements

ABB - TYPEFACES

The visual identity comprises of 2 typefaces for print
purposes. The combination consists of a primary
display typeface (Helvetica) and a secondary display
typeface (Arial).

Instances where the secondary display typeface
should be used include:

Where Helvetica is not available; PC documents
(Word, Excel and PowerPoint), Web applications
(email and HTML web pages).

Primary display typeface.
The primary display typeface consists of 3 members
of the Helvetica font family.

Helvetica Light
Helvetica Regular
Helvetica Bold

These 3 typefaces provide a clean, crisp and
approachable ‘voice’ to our visual identity.

They should be used wherever possible. Primary Display Typeface

Helvetica

Light
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!7@

Regular

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIUKLMNOPQRSTUVWXYZ
1234567890!7?@

Bold
abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!?7@
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Key Elements

ABB - TYPEFACES

Secondary display typeface.
The secondary display typeface consists of 2
members of the Arial font family.

Arial
Arial Bold

These 2 typefaces provide a clean, crisp and
approachable ‘voice’ to our visual identity.

They should be used whenever it is not possible to
use Helvetica.
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Secondary Display Typeface
Arial

Regular

abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!7@

Bold
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!?@




ABBE
Visual identity guidelines

Further Information

If you require any further information regarding the
BHMG Marketing on
0121 236 2871

or email ????@bhmgmarketing.co.uk
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